
By Nellie Andreeva 

S
am Raimi is making a move
in primetime television.

Raimi and Joshua
Donen’s Stars Road Enter-
tainment has inked a two-

year, first-look deal with Sony
Pictures TV and has tapped CBS
senior vp drama Robert Zotnowski
to spearhead the company’s TV
efforts.

Zotnowski has been running 
the CBS drama department with
Christina Davis since the ascent 
of Nina Tassler to entertainment
president in 2004. Davis is expect-
ed to run the department solo after

Zotnowski exits
Friday.

Tassler called
Zotnowski “one of
the most talented
executives I have
had the privilege to
work with. He has
played a key part in

developing some of the most suc-
cessful dramas on the network.”

Zotnowski said the goal for Stars
Road is to expand its presence on
broadcast TV and cable, with a
primary focus on drama. Stars
Road will develop in all genres
except horror, which will continue

By Borys Kit

“Gossip Girl” star
Blake Lively
has joined the

ensemble cast that
Ben Affleck is
assembling for his
crime thriller
“The
Town,”
which he is
directing
for Warner
Bros. and
Legendary.

By James Hibberd
and Nellie Andreeva

Josh Schwartz is getting into
the comedy game.

The executive producer of 
“Gossip Girl” is

teaming with 
fellow “Chuck”
producer Matt
Miller to pen a
multicamera script
for CBS. If the
Warner Bros.
Television project

makes it to air, it will mark
Schwartz’s first half-hour scripted
comedy series.

The untitled project follows a
twentysomething newlywed
couple navigating their new life
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By Jay A. Fernandez 
and Borys Kit

Screenwriters Al Gough and
Miles Millar have signed to
adapt “I Am Number 4” for

producer Michael Bay and
DreamWorks.

In June, the studio pre-
emptively purchased film rights
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Schwartz

By Borys Kit

Hayden Christensen has signed
to star, and Thandie Newton
and John Leguizamo are in

negotiations to join him, in the indie
thriller “Vanishing on Seventh
Street” for director Brad Anderson.

Written by Anderson and Antho-
ny Jaswinski, the story is set in a
once-thriving city where shadowy
forms cause residents to disappear inexplicably. Five survivors
fight to stay alive while grappling with the meaning of existence.

Christensen will play a reporter. Newton would play a desperate
nurse and Leguizamo a subway operator.

Shooting is set to begin in mid-October in the once-thriving
city of Detroit.

Producing are Celine Rattray of Plum Pictures, Tove Christensen
via Forest Park and Lawrence Mattis for Circle of Confusion.

The Paradigm-repped Christensen most recently appeared on the

Newton
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Christensen

Blake
Lively

Trio appear in ‘Vanishing’

A MEMORABLE NIGHT
OF GREEN DAY  
Billie Joe Armstrong took
arena-rock entertainment to
delightful extremes during
Tuesday’s show at
the Forum. >7

Raimi
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Two writers
for ‘Number 4’

Eye engages
‘Gossip’ guy 

Spidey man swings
toward primetime
Raimi in Sony deal, taps CBS’ Zotnowski

She’ll go to ‘Town’
for WB, Legendary
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Charlie Rose
professor, Columbia
College

Two kinds of students
are drawn to
Columbia’s nutsand-
bolts approach
to learning the craft
of movie making,
says Rose,who has
more than 25 years
worldwide experience
as a DP on features,
documentaries,
commercials
and TV shows. The
first are those right

out of high school
who aren’t sure what
they want to do but
“think film school is
cool.” The second are
much more serious
about filmmaking
and want hands-on
experience.
“I get most connected
with the students
who really
want to take advantage
of the possibilities
presented by a
film school which is a
unique environment
where they have
cameras, crews, gear
and the whole production
structure,”
says Rose. “I facilitate
the visualization of
their dreams.
“Students come in
not really knowing
what cinematography
is and are a little
intimidated by all
the technical things,”
he adds. “Demystifying
those things
completely and
showing them how
to use the camera to
tell stories is my joy.”

M e n t o r s :  F i l m  S c h o o l

special report

James Hosney
senior lecturer, AFI
Darren Aronofsky
credits him with
being an important
influence. Screen-
writer Alex Kurtz-
man goes a step fur-
ther and calls him
“the single biggest
influence of my life.”
Since 1980, Hosney
has been impressing
upon his AFI stu-
dents the impor-
tance of narrative
American film
through his genre
seminars (every-
thing from horror
films to musicals)
and educating
would-be filmmak-
ers through his
Harold Lloyd Mas-
ters Seminars. The
seminars, which
screen current films
and are followed by
Hosney’s interview
with a key member
of the film’s produc-
tion team, are
designed for first-
year students, who
are encouraged to
participate in the
subsequent Q&A
session. Hosney
finds the students at
the AFI highly moti-
vated and open to
advice. “A mentor
helps students find
what is already in
themselves,” he says.

Jordan Kerner
dean, School of Film-
making, University of
North Carolina
Producer Kerner says
that while juggling
his duties as dean of
UNC’s School of
Filmmaking isn’t that
different from mak-
ing movies and TV
shows, there’s a point
where the two worlds
diverge. “When mak-
ing a movie, you say
something and
expect it to get done.
I’ve learned being a
dean there’s less ful-
fillment of expecta-
tions. We discuss
things. Then maybe it
gets done and maybe
it doesn’t.”

Now in his third
year, Kerner has still
managed to shake
things up. “The
instructions I was
given was to come in
and reimagine the
school for the world
of digital entertain-
ment, commercials
and music videos,” he
says. Those plans
have been slowed
along with the econ-
omy, but building on
a strong base, Kerner
has made refine-
ments. Every junior
and senior student
makes a movie.
Under Kerner, the
school instituted “the

studio system,” which
requires each student
to work on a screen-
play for months in
advance, follow a
schedule and report
their progress regu-
larly to an academic
adviser. Mentoring
and internship pro-
grams have been
ramped up; a pro-
gram for video games
is being developed;
the addition of an
animation major is in
the works; and the
school’s first graduate
degree program to
train executives in the
film business has
been instituted.
Kerner also oversees
an annual spring trip
to L.A. for screenings
of the student films.
“We’re trying to cre-
ate a brand for the
school,” he says.

Jim Lane
executive director,
Emerson College
Each year, about 250
students from
Boston’s Emerson
College  arrive in L.A.
to take classes and
participate in an
internship with such
companies as
DreamWorks and
Sony. When they first
arrive the college’s
center in Burbank,
they’re greeted by
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Lane, who has head-
ed the school’s 22-
year-old film studies
program since 2000.
Lane, whose docu-
mentaries (such as
1995’s “I Am Not An
Anthropologist”)
were personal and
experimental when
he joined the Emer-
son faculty, has shift-
ed his focus more
toward mainstream
Hollywood. Now,
along with directing
the center, he also
teaches classes in
film theory, genre
films and contempo-
rary documentaries.
Lane knows he’s
doing his job properly
“when the students
figure out some-
where along the line
how they’re going to
relate to Los Angeles
and the entertain-
ment industry.
We’re a small school,
but we have an
above-average visi-
bility in the industry
because of the focus
of the college on
performing arts and
communications.””

Charlie Rose
professor, Columbia 
College
Two kinds of stu-
dents are drawn to
Columbia’s nuts-
and-bolts approach

to learning the craft
of movie making,
says Rose, who has
more than 25 years
worldwide experi-
ence as a DP on fea-
tures, documen-
taries, commercials
and TV shows. The
first are those right
out of high school
who aren’t sure what
they want to do but
“think film school is
cool.” The second are
much more serious
about filmmaking
and want hands-on
experience.

“I get most con-
nected with the stu-
dents who really
want to take advan-
tage of the possibili-
ties presented by a
film school which is a
unique environment
where they have
cameras, crews, gear
and the whole pro-
duction structure,”
says Rose. “I facilitate
the visualization of
their dreams.

“Students come in
not really knowing
what cinematogra-
phy is and are a little
intimidated by all
the technical things,”
he adds. “Demysti-
fying those things
completely and
showing them how
to use the camera to
tell stories is my joy.”

Paul Stekler
George Christian
Centennial professor of
Communication, Univer-
sity of Texas at Austin
Experience hasn’t
jaded Stekler. Even
though he has a back-
ground in politics,
has made award-
winning documen-
taries for PBS and has
more than 12 years of
teaching under his
belt, he still marvels
at the unexpected.
“Sometimes I’ll see a
student film and go, ‘I
would never have
thought of that,’ or ‘I
didn’t know the edit-
ing machine could do
that!’ It’s one of the
pleasures of doing
this sort of thing.”

Teaching docu-
mentary production
to undergraduate and
graduate students,
Stekler says his job is
“like being a good
coach. You must have
the sensitivity to be
able to understand the
person in front of you
and give them feed-
back in a way they
most can hear it.”

Nowadays, “My
philosophy is you
learn by doing,” he
says. “I bring in
lots of examples of
how you tell stories,
how to convey a
feeling.” ∂

From left, AFI’s Jim Hosney with
Darren Aronofsky, UNC’s Jordan

Kerner, Emerson College’s Jim Lane,
Columbia College’s Charlie Rose and

UT’s Paul Stekler
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